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Creative Brief

To attract Jacksonville residents with a 3-day local business expo, they will be 
introduced to lesser-known business and restaurants in Jacksonville because of 
its wide variety of vendors, exciting events, and free admission.



The 5 W’s

Who

● Target audience is local 
residents of Jacksonville 
(Duval County), ages 18-35

When

● 2 days, March 22-23, 2025, 10 
am- 7 pm

Where

● Prime Osborn Convention 
Center



The 5 W’s

What

● A large-scale expo in downtown 
Jacksonville, consisting of 200-300 
local businesses and restaurants

Why

● To introduce residents to new 
businesses and restaurants in 
Jacksonville that will increase their 
business and boost the local 
economy



Audience Target and Projections

Target audience is local residents of Jacksonville, FL and it’s surrounding areas, 
aged 25-45

Projected number of attendance: 4,000-5,000 people across all 3 days



Visit Jacksonville

Visit Jacksonville’s Vision and Mission:

Vision: Visit Jacksonville is the leading DESTINATION resource for visitors and community stakeholders 
and a powerful economic development engine for Greater Jacksonville.

Mission: To create and globally market, sell and promote an exceptional visitor experience resulting in 
greater community prosperity, pride and vitality.

I will be representing Visit Jacksonville, and this event will help the city of 
Jacksonville by introducing residents to new businesses and restaurants 
they wouldn’t have known existed otherwise, which therefore drives new 
customers to these locations, benefitting the city.



Target Audience

- Local residents of Jacksonville, Florida (Duval County)
- People aged 25-45 years old (Millennials and Gen X)
- Unmarried people without children and married people with children 

U.S. Census Bureau. (2022). Age and Sex. American Community Survey, ACS 1-Year Estimates 
Subject Tables, Table S0101. Retrieved October 17, 2023, from 
https://data.census.gov/table/ACSST1Y2022.S0101?q=Jacksonville+city,+Florida.

https://data.census.gov/table/ACSST1Y2022.S0101?q=Jacksonville+city,+Florida
https://data.census.gov/table/ACSST1Y2022.S0101?q=Jacksonville+city,+Florida


Age and Sex

- In Duval County, FL, men and women ages 25 to 29 and 30 to 
34 are the largest population

- The median age in Duval County, is 36.7 (Millennials)

- The event will be primarily targeted towards these individuals, 
since they make up a large part of Duval County

- Millennials also have different spending habits, unlike 
previous generations, as they value social responsibility, 
environmental friendliness, and giving back to society

- Millennials also change their shopping habits to support local 
businesses, making this a great opportunity for the event

https://www.forbes.com/sites/forbesbooksauthors/2019/05/01/millennial-spending-habits-and-why-they-buy/?sh=6ee5d1d1740b
https://www.forbes.com/sites/forbesbooksauthors/2019/05/01/millennial-spending-habits-and-why-they-buy/?sh=6ee5d1d1740b
https://www.cathaybank.com/about-us/insights-by-cathay/purpose-driven-spending-habits#:~:text=One%20survey%20found%20that%2065,buying%20local%20and%20small%20brands.


Successful Event

Goal: To have 250 local businesses and restaurants attend with over 5,000 
visitors throughout the event.

Each local business/restaurant will make at least 100 purchases throughout the 
event and will gain 100 new, interested potential customers. 

The event will be successfully promoted through local TV and radio stations, 
social media, paid advertisements, mailings, and at prominent community 
events, with a total reach of 20,000 people. 



Creative Strategy

Storytelling- This event is an opportunity to discover amazing local businesses and restaurants 
that will soon be family-favorites and your go-to spots. With a wide variety of vendors, you can 
discover businesses and restaurants all across Jacksonville, helping support small and local 
businesses for years to come. Messages will evoke feelings of community, intrigue, and pride. 

Sound- A jingle will be used for radio and TV ads.

Taste- Restaurants that attend the event and have a booth will be giving out free samples. Local 
food trucks will also be provided outside the venue throughout the event. 



Creative Strategy

Talent- Notable figures will be used in 
promotional materials, such as Jacksonville 
Jaguar mascot and player Trevor Lawrence, 
Jacksonville Icemen players and mascot, and 
the first woman to be mayor of Jacksonville, 
Donna Deegan. Example of how they will be 
used: the talent can make a short video to be 
posted on social media platforms 
highlighting their favorite Jacksonville 
business/restaurant and why



Creative Strategy cont.

Images- Prominent local businesses and restaurants around Jacksonville will be 
featured in promotional material. Images of people enjoying themselves, trying new 
food, families having fun, people browsing diverse businesses will also be featured.



Event Logo, 
Color Palette, & 
Font

League Gothic 
Glacial 
Indifference



Event Poster



Print Ad



Social Media Post



Billboard



Media Plan
- Digital Media: Website will be created a year before event, social media accounts will be 

created (Instagram, Facebook, Twitter, TikTok), social media posts will feature promo 
materials as well as Jacksonville businesses and restaurants that will be at the expo

- Print Media: flyers will be printed and distributed to businesses attending 6 weeks prior to 
event, advertisements in local magazines and newspapers (Jacksonville Magazine/ The 
Florida Times-Union); print ads will also be mailed to residences 

- Billboards: 3 billboards around Jacksonville (one each off I-95, I-295, and I-10)
- Television: the week before the event there will be a TV segment on local news stations 

(News4Jax, First Coast News, and Action News Jax) highlighting one local 
business/restaurant that will be in attendance and overall promoting the event; there will 
also be promo videos that play 

- Influencers: Jacksonville influencers (@snaxsonville, @sociall.feeds, 
@stufftodoinjacksonville…) will be partnered with for one social post and stories before, 
during, and after the event



Media Calendar



Media Calendar



Cost for Items 

- Billboard= 3 billboards for 8 weeks each= $14,100
- Flyers= 6”x6” print ads (200 businesses receive 250 print ads + extras to be 

distributed= total of )= $1,400
- Posters= 8” x 10” posters (200 businesses receive 3 posters + extras to be 

distributed around town= total of 1,000)= $120
- TV Commercial= for production and broadcasting $150,000
- Radio ad= $20,000
- Influencers= $5,000 per influencer for social media package (1-3 social 

posts and 5+ Instagram stories)= $30,000



Press Release 1 



Press Release 2



Why This Approach Will Work

- Messages will be sent in the morning to capitalize on the lunch buying 
period (event pre-registration)

- Channels used will successfully target the audience (mom’s who watch the 
news in the mornings, commuters traveling around Jacksonville, customers 
of local businesses, etc.)

- Channels used will also have a wide reach (TV ads will be viewed by 
hundreds of thousands, social media influencers will reach thousands, etc.)

- Social media platforms will reach younger audiences while other forms of 
media will target older generations

- By having an integrative marketing approach and using many forms of 
media and channels, everyone in Jacksonville will know about the event and 
want to attend 


